
VENUE AND CONFERENCE INFO

8:30am - 12:30pm
AM Workshops
Creating Foolproof Content Marketing that 
Customers Love

Advanced SEO Tactics for 2019

Forget Everything You Know About Email 
Marketing

Develop a Facebook Advertising Strategy to 
Reach Your Best Prospects

12:30pm
Main Conference Registration Opens

1:15pm – 2:15pm
Opening Keynote
Future Consumers 

2:30pm – 3:00pm
Reinventing Content Marketing Into a 
Measurable Business Strategy

“Meh” to “Marvelous”: How to Market on 
Facebook Ads in the Era of Killer 
Competition

The Crippling Effects of Paralysis Through 
Analysis: Simplifying Decision-Making

Local Search Optimization: Tips for the 
Biggest Impact
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VENUE AND CONFERENCE INFO

Navigate the event with an up-to-date 

agenda plus the ability to rate sessions!
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PRODUCED BY

Workfront Charging Station

Will I be able to view presentations 
after the conference?

Official Agenda

digitalsummit.com/atl

Contact Info

��
�*�G�N�R�"�F�K�I�K�V�C�N�U�W�O�O�K�V���E�Q�O

�4�1�+�"�F�K�I�K�V�C�N�U�W�O�O�K�V���E�Q�O

WiFi Info

swagchimp
supersoftshirts

�����'�6�$�7�/
@DigitalSummits

Network:

�V�Z�D�J�F�K�L�P�S
 Password:
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Hootsuite VIP Lounge
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Austin, TX

Portland, OR

Denver, CO

Philadelphia, PA

Minneapolis, MN

Chicago, IL

Washington, DC

Tampa, FL

Detroit, MI

Charlotte, NC

Boston, MA

Raleigh, NC

Dallas, TX
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Slidecast Access
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COBB ENERGY PERFORMING ARTS CENTRE
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Missed lunch or need a snack?

DIGITAL SUMMIT ATLANTA 2019 SPONSORS

DIGITAL SUMMIT ATLANTA 2019 PARTNERS

ADDITIONAL 2019 GLOBAL PARTNERS

GLOBAL ELITE PARTNERS
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WEDNESDAY, MAY 22

8:00am – 8:30am
Morning Coffee Networking
Sprout Social

8:30am – 9:00am
How to Turn Employees into Social Media Rock 
Stars with an Employee Advocacy Program

Website Migration: What to Do Pre, During and 
Post

Hi {Unknown}: Quick Ways to Lose Authentic Trust 
in Your Emails

How to Hit Your Biggest, Boldest Goal: A Step-by-
Step Guide from Inception to Launch 

9:15am – 9:45am
Marketing Trends that Matter in 2019 - and How to 
Leverage Them

Getting to SQL: Sales & Marketing Alignment to Fill 
the Funnel
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Grow Your Business Through the Flawless 5-step 
eCommerce Growth Pyramid

UX Meets MBA: A Designer Goes to Business 
School 

10:00am – 10:30am
Fyre Festival: 10 Marketing Lessons Your Business 
Can Leverage

SEO Quick Wins: 20% of Actions for 80% of 
Results
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3:15pm – 3:45pm
Extend Your Reach through Content & 
Influence Marketing

Unlocking the Value of Social - How to 
Achieve ROI Beyond Marketing
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It’s Time to Think Differently About Mobile
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LinkedIn Videos: Speak So Your Audience 
Hears

4:00pm – 4:30pm
Connecting Through Storytelling 

Analytics and Attribution: Measuring the 
Success of Influencer Marketing

So You’ve Joined the “Sonic Revolution”... 
Now What?

Generation Entertain Me: How Gen Z is 
Changing Everything

4:45pm – 5:15pm
Keynote
Elevate Your Content Strategy: 
How to Scale and Produce 
Effective Consumer 
Conversations 

5:15pm – 6:15pm
Opening Reception IBM
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Navigate the event with an up-to-date 

agenda plus the ability to rate sessions
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Actionable Tips for Using Attribution to 
Demonstrate How PPC Drives Results 
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Three Keys to Mastering B2B Email Like a Jazz 
Musician 

10:30am – 11:00am
Networking Break

11:00am – 11:30am
Customer Experience as the Lever to Drive 
Demand Generation – And Revenue

Find Your Fascinating: A Live Storytelling 
Workshop

Why 80% of Marketers are Failing with Display, 
and How to Fix it Fast!
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Updated for 2019: Behavioral Science For 
Better Conversion Optimization

11:45am – 12:15pm
What Marketers Can Learn About Social Media 
from DJ Khaled and Drake

Re-Engagement that Rocks: Strategies & Tips 
from Simple to Sophisticated 

Modernize Your Marketing Work: 4 Simple 
Ways to Get More Done
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Defining and Analyzing the Modern Consumer 
Decision-Making Journey 

12:15pm – 12:30pm
Lunch Pickup & Break
SEMrush

12:30pm – 1:30pm
Lunch Keynote
Building a Brand with 
Outrageous Marketing  

1:45pm – 2:15pm
Measuring Social in Today’s Shifting Sands

Four Automated Email Series That Get Serious Results
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Build Awareness, Credibility & Authority as a Podcast 
Guest 

How to Generate Revenue With Video Marketing

2:30pm – 3:00pm
9 Powerful Trends Shaping Marketing
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The Role of Cognitive Biases in Marketing
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How to Develop a Strategic Marketing Plan to Beat the 
Competition
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Innovation and Creativity: The Case for More Bad Ideas 

3:15pm – 3:45pm
Design Tips for Crafting Compelling Emails

How to Design a Culture of Experience in Your 
Organization 

Don't Throw in Your Towel!

LinkedIn on LinkedIn: How to Combine Account Based 
Marketing and Social Selling

3:55pm – 4:25pm
Seven Psychological Triggers Every Marketer Should 
Master

Get New and Repeat Business on Autopilot with Email 
Marketing
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Designing for Turing: Voice, AI, and the Future of CX 

Defining the 5 Key Elements of Your Brand DNA

4:35pm – 5:05pm
Keys to Unlocking Content in a Modern World

Reaching 1.2 Billion People

B2B Account Based Marketing: Align Your Digital 
Marketing for Sales Success 

5:00pm – 6:00pm
Closing Reception Search Laboratory
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